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BML LAUNCHES UK TRAVEL STUDY

In the 52 weeks ending 4™ September 2011, British consumers purchased an estimated 7.3 million travel guides
and spent £55m on them. However, purchases of travel guides have been decreasing over the past three years,
down by over 11% in value terms since the 52 week period ending 6" September 2009'.

Travel publishing is at a crossroads. With the physical guide book market in decline, travel publishers have been
investing in developing ebook, apps and websites. But what information sources are travellers turning too? How
do they find out about them, what use do they make of them, and how do they rate them? And how do digital
forms of information compare to physical guide books?

All these, and a myriad of other questions, will be answered by BML’S 2012 UK Travel Report, a new survey being
undertaken by BML in January in partnership with travel guide expert Stephen Mesquita. Crucially the report,
based on data from a specially designed research project, will include not just those buying and using guide books,
but travellers who don’t buy guide books — or who don’t buy books at all. What sources are they using for their
information? And how might the travel guide publisher engage with them?

“Whilst Books & Consumers monitors travel guide buying, we lack information on those who don’t buy travel
guides to their holiday destinations. What resources do they use? And do they buy, borrow or rely on free digital
information? This study will enable publishers to understand travellers’ information sources in much greater detail,
and measure how these change over time through future surveys,” says Jo Henry, Managing Director of BML.

“This report is going to give the travel information industry a vital insight into their consumers at a time of rapid
change,” notes Mr. Mesquita.

The research is being conducted simultaneously in the UK and the US, so that publishers will have a unique
opportunity to compare and contrast travellers’ use of travel information both sides of the Atlantic. The 2012 UK
Travel Report will be available in March 2012, with special rates for those buying both reports.

For more details please contact Stephen Mesquita (stephen.mesquita@talktalk.net / 01379742877 / 07776
438421); for more details of BML's services please contact Jo Henry (jo@bookmarketing.co.uk / 0207 832 1782).

Source: BML’s Books & Consumers 2011 © BML / Kantar Worldpanel

NOTE FOR EDITORS:

Date for the 2012 UK Travel Report will be taken from an online survey to be specially conducted in January 2012
of 1,500 UK travellers, 500 of whom buy travel guides, 500 of whom buy books but not travel guides, and 500 of
whom are non-book buyers.
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Established in 1990, BML is the leading provider of market research information and business intelligence on the
UK book market, both through adhoc, customised research projects for a wide range of clients as well as
monitoring the British book market through the continuous survey Books & Consumer, the publishing industry's
premier resource for understanding consumer book buying behaviour, with information derived from a panel run
by Kantar Worldpanel of 15,000 people aged 13-79, representative of the GB population.



