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For release 10 October 2011
Independent booksellers choose 
Top Titles for ‘Christmas Books’ catalogue
London, Monday 10 October, 2011 – The Booksellers Association of the UK and Ireland today announced a full list of titles selected for the Christmas Books Catalogue 2011, produced jointly with BML.
Christmas Books is the premier independent bookshop Christmas catalogue and the only catalogue that has titles chosen by independent booksellers for independent booksellers and their customers. This year, the catalogue features 183 books from 79 publishers/imprints, 12 of whom are new to the catalogue.  Strong categories include children’s, adult fiction, cookery and humour – and a new section for 2011, Heroes.

Of these 183 titles, independent booksellers rated the following as their top 12 titles for Christmas:

Biography & Memoir

· All in One Basket by Deborah Devonshire (John Murray)

· And Now the Shipping Forecast: A Tide of History Around our Shores by Peter Jefferson (UIT)

Children's  

· The LEGO® Ideas Book: You Can Build Anything! (Dorling Kindersley)
· Quentin Blake's Amazing Animals, words by John Yeoman, illustrated by Quentin Blake  (Anova)
· Shadow by Michael Morpurgo (HarperCollins)
· Again! by Emily Gravett (Macmillan)

Fiction & Poetry

· The Christmas Truce by Carol Ann Duffy (Macmillan)
· The Fear Index by Robert Harris (Hutchinson)

Non-fiction

· The Secret Life of Bletchley Park: The WWII code breaking centre and the men and women who worked there by Sinclair McKay (Aurum Press)
· I Rest My Case: Unpublished letters to the Daily Telegraph Edited Iain Hollingshead (Aurum Press)
· Sarah Raven's Wild Flowers by Sarah Raven, photographs by Jonathan Buckley (Bloomsbury)
· The Railwayman's Pocket Book Introduction by R H N Hardy
(Anova)
…And a surprise late entrant

· Death Comes to Pemberley PD James(Faber)
For the second year, the Christmas Books catalogue will be IndieBound-themed and produced jointly by the Booksellers Association and BML. 

In 2010, independent booksellers saw a four-fold increase in their share of sales of catalogue titles from Christmas Books 2010 compared to their share of sales through the Total Consumer Market overall. 
Alan Staton, Head of Marketing, Booksellers Association said: 

“Independent booksellers are so close to book buyers because they see, talk and recommend books to them every day. That’s the secret behind the success of this catalogue and why this catalogue was a huge commercial success for booksellers last year. We’ve had a great response from independents who have seen the catalogue and I’ll certainly be putting several of these on my Christmas list this year.”
Jo Henry, BML, said: 

“We’re delighted to offer booksellers such a strong range of titles this year, as a result of great support for the catalogue from publishing houses both big and small.  We are sure this will result in even better sales for the catalogue titles through independents than we achieved last year.  And we’re delighted to announce a new feature too – Christmas recipes from booksellers around the country!”

-END- 
Media Enquiries:

For media enquiries, please contact Nicola Green at Midas Public Relations on 020 7361 7860 or 07825 581 205 Nicola.green@midaspr.co.uk
NOTES TO EDITORS
IndieBound: the community-oriented movement for Independent Booksellers started by the American Booksellers Association and brought to the UK by the BA in 2010. 

IndieBound, brought to the UK by the BA, is a community-oriented movement begun by the independent bookseller members of the American Booksellers Association. It brings together booksellers, readers, indie retailers, local business alliances, and anyone else with a passionate belief that healthy local economies help communities thrive. Supporting local, indie businesses means that dollars, jobs, diversity, choice, and taxes stay local, creating strong, unique communities and happy citizens. For more information, go to: www.indiebound.org.uk 
About The Booksellers Association:
The Booksellers Association of the United Kingdom and Ireland Limited [“BA”], representing over 95% of the specialist booksellers in the UK and Ireland, is committed to providing the widest possible range of services to its membership, the value of which far outweigh the cost of being a member.

The BA is an inclusive association, representing bookshop chains, general and specialist independents, institutional suppliers, wholesalers, and supermarkets who sell books.  

The Association is very active in representing booksellers’ interests to publishers, the UK Government and the European Commission.  But the BA particularly focuses on providing services to help its members increase sales and reduce costs, e.g. Electronic Gift Cards, which help facilitate the gifting of books in a modern, easy and attractive way (only BA members can sell and exchange Book Tokens).  

The BA also organises an annual Book Industry Conference, a conference for academic booksellers and publishers, an annual event of independent booksellers, and is an official supporter of The London Book Fair.   
About BML

Established in 1990, BML is the leading provider of market research information and business intelligence on the UK book market.  BML monitors the British book market through Books & Consumers, the premier resource for understanding consumer book buying behaviour in Great Britain, as well as undertaking adhoc research for a wide range of clients.  BML also runs the Book Marketing Society, an organisation that champions best practice within book marketing.

