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This research was conducted online among 4,000 UK book-buyers in August

2011. BML’s Books & Consumers survey monitors purchases of new books

(including maps, audio, e-books etc) by British consumers, using a nationally BML
representative panel of 15,000 individuals aged 13-79 run by Kantar World

panel. Respondents on the panel record all their purchases, for children as I
well as adults, from all sources. Data on these purchases are collected using

online data capture. Powered by BOWker.
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About The Bookseller

The Bookseller has been the
leading business magazine for the
book industry since 1858. The
website theBookseller.com is the
leading digital source for news,
opinion and charts across the book
business. The subscription-only
magazine is read by approximately
40,000 people each week in over
90 countries, and contains the
latest news from the publishing and
bookselling worlds, in-depth
analysis and features, as well as
bestseller information courtesy of
Nielsen BookScan.

The magazine also produces about
a dozen supplements on an annual
basis, and produces four Buyer’s
Guides. The Bookseller also
publishes three daily issues at both
the annual London Book Fair, in
April, and the Frankfurt Book Fair,
in October. Its website
theBookseller.com is visited by
approximately 100,000 unique
users each month. In April 2010 the
magazine launched its digital sister
website FutureBook.net.

About BML

Established in 1990, BML is the
leading provider of market research
information and business
intelligence on the UK book market.
BML monitors the British book
market through Books &
Consumers, a continuous survey of
15,000 consumers that is the
publishing industry's premier
resource for understanding book
buying behavior in Great Britain, as
well as undertaking adhoc research
for a wide range of clients.
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form below: subscribers £300/non-subscribers £595.
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O | enclose a cheque payable to The Bookseller
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